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The Philanthropic  
Planning Companion 
compiles and analyzes 
the latest research on 
donor/client behavior, 
discussing the need for 
segmented approaches 
to charitable gift plan-
ning based upon the 
values and personal 
planning objectives of 
the donor/client. With its 
many tools, checklists 
and sample materi-
als, it will serve as your 
charitable giving guide 
in your work with your 
donors/clients. Whether 
you are building your 
practice to work with 
high net worth clients or you are enhancing your fund-
raising program, this is the book you will keep close at 
hand.

•  Outlines how an integrated, donor-centered,   
 values-based,  philanthropic planning approach  
 can be implemented 
 
•  Explores the latest research focuses on donor  
 behavior 

For fundraisers and professional advisors alike,  
The Philanthropic Planning Companion is the one-stop 
resource you’ll keep by your side to help your donors/cli-
ents meet their charitable and personal planning objec-
tives.

For an inside look at the book,  
including the  Table of Contents  
and Chapter 1, go here:

Engaging and informa-
tive, this practical guide 
to fundraising contains 
valuable insights that 
nonprofit boards need 
to succeed in raising 
money in today’s dynamic 
economic environment. 
While written expressly 
for board members, this 
useful handbook also pro-
vides advice to executive 
directors and advance-
ment staff on how to 
partner with your board 
to build an unstoppable 
fundraising team.  
 
A Fundraising Guide for 
Nonprofit Board Members shows you how to raise more 
money by building board leadership and skills in fund-
raising. This book covers it all—the board’s leadership 
role in fundraising; how to organize and train your board 
to raise funds; building a team with board and staff; rais-
ing funds for operations, major gifts and capital cam-
paigns; how to ask for gifts; plus a guide for conducting 
a board retreat that will lead to fundraising success. 

• Demystifies the ask by providing a straight-  
 forward guide on how to ask for, and close, gifts 

•  Features case studies, real life examples, and  
 checklists in an easy to reference format 

•  Offers sample materials for a board retreat on  
 building the successful fundraising team 

•  Also by Julia Ingraham Walker: Nonprofit   
 Essentials: Jump-Starting the Stalled Fundraising  
 Campaign 

For an inside look at the book,  
including the  Table of Contents  
and Chapter 1, go here:

N ON PROFIT 
E S S E N T I A L S

J U L I A  I N G R A H A M  W A L K E R

A Fundraising Guide 
for Nonprofi t 
Board Members

A donor-centered guide to charitable 
gift planning for fundraisers and 

professional advisors

Everything you need to know as a nonprofit 
board member to raise more money and help 
your organization succeed in meeting its goals 
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Donor-Centered Planned 
Gift Marketing helps 
nonprofit organizations 
move beyond traditional 
marketing techniques 
that have historically 
yielded only modest 
results and reveals how 
putting the focus on the 
donor can produce the 
best outcomes for all. 
Here, nonprofits new to 
gift planning will learn 
to market effectively 
from the start while 
those with established 
programs will discover 
ways to enhance their 
efforts. You will learn 
about various donor-cen-
tered marketing channels and techniques, as well as how 
to generate internal support for an improved planned gift 
marketing effort. 

• Full of useful and proven tips you can implement  
 for immediate results 

• Offers practical tools including forms and   
 checklists 

• Includes a worksheet to help organizations   
 calculate their planned giving potential 

For an inside look at the book,  
including the  Table of Contents  
and Chapter 1, go here:

Answering women’s 
questions of how and 
why to give from the 
heart, Women, Wealth & 
Giving helps you under-
stand the models that 
work best for charitable 
giving and how these 
models fit into your 
legacy mission, whether 
you’ve earned, inherited 
or married into your 
wealth. 

Women, Wealth & Giving 
will help you understand 
what models work best 
for charitable giving, and 
how to fit those models 
into your plans, mission, 
and intended legacy-whether you earned, inherited or 
married into wealth. This useful planning guide also

• Includes pertinent anecdotes, worksheets,  
 quizzes, inspirational profiles, a resource guide,  
 and much more 

• Identifies gender-specific tools and strategies  
 Boom-Generation women can use to make  
 philanthropic and charitable decisions 

• Provides women the means to engage their hearts  
 as well as their minds in giving money, time, and  
 talent away in meaningful ways 

For an inside look at the book,  
including the  Table of Contents  
and Chapter 1, go here:

M I C H A E L  J .  R O S E N ,  C F R E

IDENTIFY YOUR BEST PLANNED-GIVING 
PROSPECTS AND INSPIRE THEM TO GIVE MORE

Want to have happier, more trusting donors who will give more often and more generously 
than ever before? A must-read for every nonprofit development and marketing professional, 
Donor-Centered Planned Gift Marketing introduces insightful advice for launching or 
improving a successful, well-rounded planned gift marketing program. Author and fund-
raising innovator MICHAEL J. ROSEN has drawn a line in the nonprofit sand: put even 
a few of the ideas in this book to work in your organization and watch your donors give more 
and your planned giving program grow more.
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Donor-Centered
 Planned Gift
 Marketing

$49.95 USA / $59.95 CAN

NONPROFIT ORGANIZATIONS & CHARITIES

FOREWORD  BY  H. F.  (GERRY)  LENFEST, 
ENTREPRENEUR  AND  PHILANTHROPIST 

“This is one of those rare books that delivers more than it promises, and it will appeal to the 
specialist and generalist alike. It not only makes a case for a new approach to marketing, as 
the title would suggest, but it is also a practical guide for the entire process of planned giving, 
easy to understand because of the clear style and numerous examples, and with exercises to 
implement what is learned.”

—Frank Minton, Senior Advisor, PG Calc; founder, Planned Giving Services; 
Past Chair, American Council on Gift Annuities

“The number one training topic requested by PPP members is planned gift marketing. Michael 
Rosen answers that need with a well-organized approach, interesting anecdotes, a reader-
friendly writing style, and a wealth of practical information.”

—Tanya Howe Johnson, CAE, President and CEO, Partnership for Philanthropic Planning

“This is a comprehensive, well-researched and practical guide to the marketing of planned 
gifts via a donor-centered process. The book will be of interest to both those new to planned 
giving and those seeking to take their program to a higher level.” 

—Philip B. Cubeta, CLU, ChFC, MSFS, CAP, The Sallie B. and William B. Wallace 
Chair of Philanthropy, The American College

“Michael Rosen’s Donor-Centered Planned Gift Marketing should become the Bible for 
anyone seeking to raise money from planned gifts. His donor-centered approach, combined 
with useful examples and a wealth of practical tips and helpful hints, makes the book a must-
have reference for anyone working in gift planning.” 

—Phyllis Freedman, President, SmartGiving; 
founder, The Planned Giving Blogger

M A R G A R E T  M A Y  D A M E N
N I K I  N I C A S T R O  M c C U I S T I O N

  The Virtuous
   Legacy of the

Boom Generation

  WOMEN,  
 WEALTH
 & GIVING

A fresh step-by-step guide for identifying 
your nonprofit’s planned giving prospects 

and inspiring them to give generously

Discover gender-specific tools and strategies 
Boom-Generation women can use to make 

philanthropic and charitable decisions


